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JIMMY CLANTON. 
singing the title song:tro 

"TEENAGE 
MILLIONAIRE” 
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s'> IT'S ALL BOUNCE x 
~~ AND BEAT WITH * 

” 20 SONG HITS 
BY THE TOP STARS 

JACKIE WILSON 
CHUBBY CHECKER 
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| BILL BLACK'S COMED 
‘MARY JOHNSON 
+ VIOKE SPENCER + 

JACK LARSON 7° 
Released thru 
UNITED BEJARTISTS 

Beerlececeses 

* Directed by LAWRENCE F. DOHENY 
Produced by HOWARD B. KREITSEK 
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¢ title song to every teenager who buys a ticket. ? 
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VIGKE SPENCER cess nu ¥ Produced by HOWARD B. KREITSEK 

UNITED “ MBOK LARSON >f- 
: DIG THIS DEL 

Co arewecvcreccccees sees ccorrestesce 
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A free record of Jimmy 
Clanton singing the title 
song to every teenager 
who buys a ticket. 
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Millionaire 
A free record of Jimm ee eee 
Clanton singing the title MUSICOLOR 
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who buys a ticket. 
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THEATRE 
Released thru UNITED ARTISTS 

PAE AT RE 

1 Col. x 28 Lines (2 Inches) 1 Col. x 14 Lines (1 Inch) 

Both on Mat 101 

All advertising material in 

inp this pressbook, as well as all 

YY other newspaper and publici- 

ty material, has been ap- 

proved under the MPAA Advertising 

Code as a self-regulatory procedure 

of the Motion Picture Association 

of America. All inquiries on this pro- 

cedure, which is voluntarily sub- 

scribed to by the major motion pic- 

ture companies, may be addressed 

to: Advertising Code Administrator, 

Motion Picture Association of Amer- 

ica, 28 W. 44th St., N. Y. 36, N. Y. 
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DIG THIS DEAL! 
A free record of Jimmy Clanton singing the 
title song to every teenager who buys a ticket. 

JIMMY CLANTON | 
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Starring 
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Released thru 
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in new fabulous 
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Released thru 
UNITED RJ ARTISTS 

ROCKY 
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DANE JERGENS 
JOMN TABORSID GOULD 

MAURICE GOSFIELD 
Written by H. B. GROSS ma 
Directed by LAWRENCE F. DOHENY 
Produced by HOWARD B. KREITSEK 

A free record of Jimmy 
Clanton singing the title 
song to every teenager 
who buys a ticket. 

THEATRE 

ORDER ALL AD MATS FROM 

NATIONAL SCREEN EXCHANGE. 

NOTE: This Utility Mat has been specially pre- 
pared so that you can use the “Dig This Deal” copy 
on all your ads, promotions, tie-ins, heralds and in 
the various ways suggested on the exploitation pages. 
The giveaway record is the leadoff of your campaign 
and should be plugged hard. 
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EXPLOITATION MATERIAL 

Dig This FREE Giveaway Deal To Launch Music Promo! 
A special 3345 RPM recording of Jimmy Clanton singing the title song from 
“Teenage Millionaire” has been prepared as a giveaway. The label features art of 
Clanton and Diane Jergens with see/hear copy on the flip side advertising the other 
top teenage music recording stars. 

The “Dig This Deal” copy offering FREE records to teenagers buying tickets ap- 
pears on every ad and poster. A utility mat (3A) is also available with these slugs 
set in various sizes. Adapt them to special ads and enlarge them for use as part of your 
lobby and around-the-town displays as well. 

This “Bonus With A Beat” record should be given to each of your teenage pa- 
trons as a gift of the Teenage Millionaire, and is most effectively distributed to them as 
they leave the theatre. You can set up a special table with a FREE display so that an 
usher can give away the records easily, avoiding confusion and attracting the atten- 
tion of passers-by who have not yet bought tickets. If you have a DJ broadcasting from 
your lobby he can distribute the free records while he is on the air. If you have a 
Teenage Millionaire For A Day, let him supervise the giveaway. Both of these promo- 
tions are described below. 

If you operate a drive-in you can distribute the records as the cars enter, to avoid 
congestion after the show. 

Set Record Hops and Dance Parties For 
Your Town's Teeners, Both On And Off TV 

Dance Parties are naturals for “Teen- 
age Millionaire.” If you have local 
TV programming, tie in with the 
record hop or bandstand show. The 
personality conducting this program 
will welcome your movie-promotion, 
for the stars of the film are among 
those whose records he most often 
plays. Decorate the studio as de- 
scribed in the column at right, and 
be sure to make one and three-sheets 
available, all sniped with your play- 
date. You can use scene stills for 
close-up one-shots during the pro- 
gram. For a slightly different dance 

party, have the host invite the teenagers who come to the studio to dress up as Teenage 
Millionaires—and see what happens! Teener response to any kind of costume party 
is always enthusiastic and imaginative. Invitations should go out over the air and also 
through the mail, using the program’s mailing list and that of kids’ organizations such 
as the Hi-Fi Club and other fan-and-fun clubs. 

Radio DJs also host dance party remotes, at school gyms, churches, meeting halls. Even 
if there are hops that are not broadcast, tie in with them for the excellent word-of-mouth 
which will increase your box office turnout. 

Promote Prizes for both on and off the air dance parties, to be given for best dancers, 
best costumes, best anything that you and the DJ feel is most appropriate. Records and 
guest tickets are good general awards but a record player or transistor radio make the 
best top prizes. Often the stations themselves promote appliances for prizes, in return 
for mentions. 

Alert All Youngsters To Your Playdate 
By Involving Them In Local ‘Amateur Hour’ 
There is singing, dancing and music-making all through “Teenage Millionaire,” dis- 
playing a variety of teenage talent. Announce an old fashioned amateur night, or ma- 
tinee, at your theatre, encouraging teenagers to perform. 

Plant the Jimmy Clanton biographical feature on page 4 with newspapers, then blow it 
up and post it out front of your theatre, in windows and at point-of-sale wherever 
you have a merchant tie-in. Circle the last paragraph so it stands out. This quotes Jim- 
my Clanton saying he didn’t let the razzing his fellow students gave him keep him 
from trying to develop his talent. Angle is that he was just a high school kid with an 
eight dollar guitar, and his eye on a star, and he made good: “... so can you!” 

In addition to promoted prizes, through merchant tie-ins, arrange for the winner to 
appear on a radio or TV show. Borrow a tape-recorder and record the amateur hour, 
presenting the contestants with tapes or records of their performances, including the 
applause and audience reaction. Invite a leading DJ or radio/TV personality to MC the 
program. 

Go On The 'Green Light’ Traffic-Safety Tie In 
The top song in “Teenage Millionaire” was written by Jimmy Clanton, who also sings 
it. Called “Green Light,” it is certain to get heavy plugging and become popular with 
the teenagers. It is expected to sell over a million copies, as did his “Just A Dream.” 
Check with the surveys and tie “Green Light” in with your city’s traffic and safety 
program with posters reading Go On The Green Light. Go To The Bijou. Hear And See 
Jimmy Clanton Sing His Newest Hit, “Green Light,” in “Teenage Millionaire.” Now. 
Plant green lights in candy and drug stores, with the traffic posters and playdate snipes. 
Use green lights as attention-getters with other merchant tie-ins also, using both the 
traffic posters and additional accessories. Generally use the green light gimmick as an 
association device, and it will remind potential audiences of your playdate every time 
they see one. Be sure to include it in all window and in-store displays where records 
are sold. 

Make FUN! FUN! FUN! See-Board 
Adapt ad mat 601 to make a “See-Board” using the key-word FUN. This display 
makes itself and should be dressed up with the art stills shown on page 6 and scene 
stills from the exchange set. Feature the element reading: It’s One Big Party—And 
Everyone’s Invited. You can banner a sound-truck with blow-ups of this ad, as well as 
the posters and special material, and tour your town with it. You can also prepare sepa- 
rate stickers or throwaways for automobile showrooms (“Jt’s A Story That Keeps Its Mo- 
tor Runnin’ .. .”) swimming pools (“.. . Splashing Good Times!’ ), dance parties (“t's 
Loaded With Pretty Girls and Swingin’ Dates!” ) and places where teenagers congre- 
gate (“It’s all BEAT and BOUNCE with 20 hits sung by the Top Stars” ). 

ORDER THESE “BONUS WITH A BEAT” 
RECORDS FROM YOUR 
UNITED ARTISTS EXCHANGE. 

Attract Dating Crowd With Fun And Music 
Atmosphere In Your Lobby And Out Front 
Give your foyer and theatrefront a record-hop look. Get album 
covers from the various dealers and display them all around your 
lobby area. Make up the posters described in the box below, showing 
all of the records avilable, and place it prominently. Enlarge the 
special art. Post all of these displays and any additional material 
you get from record companies, record stores or other cooperating 
merchants and radio stations. Set a juke box in the lobby and play 
the film’s tunes continuously. On opening day have all the DJs from 
one station broadcast from your lobby, in relays. They should plug 
this event for at least one week before playdate, and you can place 
a 40 x 60 out front heralding the broadcast. Both announce that there 
will be special giveaways. Promote the 45 RPMs and other mer- 
chandise for these prizes and use one of the contests described on 
page 6 to decide the winners. Broadcast their names and possibly 
brief interviews on the air on the spot. 

Drive Ins: Ozoners have a constant heavy teenage business, and 
will find that merchants regard the tie ins described on these pages 
especially attractive. Set as many as you can handle, with your dis- 
plays at the food concessions as well as on fences and elsewhere on 
your grounds, Use your screen for announcements, your p.a. system 
for record plays and the driving areas for the car bally described 
on page 6. 

Announce that on opening night there will be a special giveaway, 
but do not reveal the details. Paint some of the car speakers gold, 
and before your show, when the cars are parked, announce that 
patrons with these gold speakers will receive the prizes. Have ushers, 
dressed in top hats, go to the winning cars and distribute the prizes, 
which can be records promoted from the respective dealers, discount 
tickets for record store or other merchant tie ins and guest tickets 
to your theatre. Prizes are compliments of the Teenage Millionaire. 

Record Display Sells Music Angle 
There are 8 separate 45 RPM records on 7 different labels. Get a com- 

plete set from the record store you tie in with and make a 40x 80 to let 

the kids know the‘r favorite recording stars are on the screen. This 

sketch suggests one way to make your display, with the record jackets 

pasted to the poster and featuring a blowup of Jimmy Clanton playing 

records (Still TM-6). Use these posters in your lobby, out front, in 

all windows and at point-of-sale where you have merchant tie-ups. Most 

music-and-news stations have more. or less permanent tie-ins with each 

city’s top record stores 

for cross plugs of top & 

ten records. Get in the 

middle of this promo 

with these multi-record 

posters. Use them also 

with other ballys  out- 

lined on these pages, and 

as theatre cross plugs. 

Here are the artists 

and their labels: 

Marv Johnson: United 

Artists; Jimmy Clan- 

ton: Ace; Jackie Wil- 

son: Brunswick; Chub- 

by Checker: Parkway; 

Dion: Laurie; Bill 

Black’s Combo: Hi 

(Subsidiary of Lon- 

don); Vicki Spencer: 

Fraternity; Jack Lar- 

son: Fraternity. 
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EXPLOITATION MATERIAL 

Offer Merchants Many 
Easy Teen Tie Ins 
Any of the many products used by teenagers can 
easily and effectively be tied in with “Teenage Mil- 
lionaire.” Use art and scene stills and posters from 
the film and go for window and in-store displays, 
co-op advertising, announcements in direct mailers 
from stores and shopping centers. Catch line for 
all displays and announcements is: You Don’t Have 
To Be A Teenage Millionaire To Afford These 
Smart New Styles! (if it is a clothing tie-up). 
Vary the copy for sports equipment, bicycles, auto- 
accessories, beach party accessories (barbeque 
grills, coolers and of course the food), costume 
jewelry, toy novelties (stuffed animals, pennants, 
souvenirs), books, admissions to pools, amusement 
parks, skating rinks and dances. 

Throwaways ! 
Ad mat 601 lends itself perfectly to easy and in- 
expensive production of broadsides and_ other 
throwaways. You can make these up for distribu- 
tion around town, especially in connection with 
your merchant tie-ups (described above) at de- 
partment and other stores, shopping centers, and 
at all places where teenagers congregate. Utility 
Mat 3A will provide you with “Dig This Deal’ 
slugs in all sizes, which you will also want to in- 
clude, and you can further imprint any other special 
offers worked out with merchants, who will then 
defray the cost of printing. 

If you get access to a teenage mailing list (see 
music promotion on page 5) ad mats 202, 203 or 
205 will fit perfectly into envelopes and can be 
used as enclosures. An example: include them with 
invitations to the Dance Party. 
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a wy Cr ' | | 42 
\ = = | a” O55 | 

rd a E 
i Amy 1) Sa | S [ILLS 
Ate “a 
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( KC sal y / / 

Ne. | 

TM—ART-1 

~TM—ART-3 TM—ART-6 

TM—ART-7 TM—ART-4 

The line drawings on TM-ART-1 are elements 
from the ads and are just right for enlarge- 
ment to decorate your lobby, store displays 
and dance parties. Other uses for this art and 
the others illustrated here are suggested else- 
where on the exploitation pages. The three 
top teenage recording stars included in the 
set are TM-ART-5: Dion; TM-ART-6: Chub- 
by Checker and TM-ART-7: Jackie Wilson. 
Jimmy Clanton appears in all the ad art and 
also on TM-ART-2. 

This art is available on 8 x 10 black and white 
stills and should be ordered by number from 
National Screen Exchange. 

PAGE 6 

Screen Film For Opinion 
Makers And Teen Groups 
Let word-of-mouth create want-to-see for you on 
this one, Screen it as soon as you can for DJs and 
they will enthusiastically talk up these points: it’s 
upbeat: it’s about well-behaved teenagers, not juve- 
nile delinquents; it’s fun and it’s tuneful. This is 
your biggest plus with the DJs: 8 top tunes, avail- 
able on 7 different labels, recorded by artists whose 
records are played all the time. You'll get dozens 
of mentions every day if you bring the station per- 
sonnel in to see “Teenage Millionaire” and service 
them with the recordings and descriptive copy. 

Screen also for youth groups and fan clubs which 
exist in every city. The DJs have mailing lists 
which you can use in addition to the broadcast 
plugs. The Hi-Fi Club, for one example, is nation- 
ally active and extremely cooperative. They look 
for things to do together. Invite a committee of 
local officers (kids) in to screen the film, together 
with the DJ who has the local Hi-Fi Club (or Band- 
stand, or Record-Party) show. Then encourage 
them to mail mimeographed letters to their mem- 
bership, which usually numbers in the thousands 
locally, urging them to come out to see the picture. 
Make them some kind of special offer, either record 
giveaways, a special show just for them, group 
rates or a motorcade in bannered cars — which 
gives you an extra street bally (The Hi-Fi Club Is 
On Its Way To See “Teenage Millionaire” Open- 
ng At The Bijou.) 

Make a tape of DJ interviewing the kids after the 
screening, and let him spot these brief endorsements 
of the movie on his show. 

Sports Angle 
kx-champ Rocky Graziano still draws crowds, espe- 
cially with teenagers, who are generally sports 
minded—both boys and girls. Set tieup with local 
gyms, pools, Y’s to offer free memberships or visits 
to teenagers who write the best letter about why 
Rocky Graziano is an inspiration to them (see the 
publicity story on page 7) or why physical fitness 
is important for every teenager. Post winning letters 
in your lobby display, incorporating stills from 
the gym you tie in with and from the accessories 
available with “Teenage Millionaire.” 

Sports stores or sports departments of department 
stores offer your best tie-ups, of course, and prizes 
should be of sports equipment if a merchant spon- 
sors the promotion. 

Teenage Beauty Contest 
You can set this stunt in conjunction with a mer- 
chant tie in (bathing suits, cosmetics, girls’ dres- 
ses) or as a look-alike contest for the girl who 
most resembles Diane Jergens. It is preferable to 
work with a store or shopping center, as this way 
you have a sponsor for your contest, who will 
award prizes of merchandise as well as promote 
the event through ads, mailers and displays. Try 
for shops selling “teen-togs” or the deb-depart- 
ments of womens’ stores or department stores. 

Hold the contest either in your theatre or as part 
of a fashion show at the store. Drive-ins have ideal 
setups and ozoners can build platforms right on 
the grounds, holding the beauty contest just before 
dark and showtime. 

If you work this promo as a look-alike contest, 
post photos of the contestants (brought or mailed 
in) on displays in your lobby, and get a photo- 
graphy studio to choose the winners, offering free 
color “portraits” to winner and runner up. 

See if the teen-page editor of one of your news- 
papers will go for this contest as a circulation 
booster, and ask her to publish rules and applica- 
tion blanks, then run photos of the winners. 

Dance Studio 
Dancing schools are promotion minded and should 
be offered sponsorship of the above beauty contest, 
or whichever kind of promo the school you choose 
prefers. A dance contest, of course, is the one most 
frequently used, judged at the school. Prizes are 
free lessons, and the contest should be announced 
in all of the school’s ads, direct mailers, in the stu- 
dios, the windows and in your lobby. Use the scene 
and special art stills featuring the dance-party ele- 
ments as well as ]-sheets and other poster material 
available. Application blanks should be distributed 
at your theatre, the school, and at places frequented 
by the teenagers. You may be able to work a three 
way tie in involving the dance school, the TV sta- 
tion’s dance party (page 5), and “Teenage Mil- 
lionaire,” in which case you will have much more 
exposure of the stunt and better bally, too. 

A full assortment of radio 
spots has been prepared on 
one 12” double faced long 
playing record, not by an an- 
nouncer, but by three of the 
film’s stars. They are top 
teenage personalities Jimmy 
Clanton, Dion and Chubby 
Checker, and they pitch di- 

RADIO 

SPOTS 
rectly for your biggest audi- 
ence: the dating crowd. 

These records will be shipped FREE while 
the supplies last. Please be sure to ask the 
stations to return this material to you when 
it is no longer needed, Then send it to your 
United Artists Exchange via the Film De- 
livery Service so it can be used with later 
playdates. 

FREE 

Order From Exploitation Department, United 
Artists Corporation, 729 7th Avenue, New 
York 19, New York. 

Contests For Teenagers 
1. Teenage Millionaire For A Day: Idea is 
for kids to write Why I Want To Be A Teenage 
Millionaire—or, What I Would Do If I Were 
A Teenage Millionaire. All entries must be ac- 
companied by an entry blank which can be picked 
up at any stores of cooperating merchants and at 
theatre. Winner is Teenage Millionaire For A 
Day, with the full treatment: various promoted 
prizes, chauffeured limo, radio and TV interviews, 
meeting with the Mayor and Controller of the city, 
tour of a bank by a top official (see Bank Promo, 
below), dinner with a local celebrity, preferably 
in show business, and of course the winner and 
family are guests of honor opening night. 

2. Teenage Disc Jockey: In the picture, Jimmy 
Clanton runs a radio station. Invite a DJ to sponsor 
a contest asking for write-ins on How I Would 
Run Your Show If I Had The Chance. Then 
he gives the winner the chance, making him/her 

Teenage DJ For A Day. 

3. Song Writing: Jimmy Clanton wrote “Just 
A Dream” and other hit songs. Three of the six 
numbers he sings in the film are his own composi- 
tions. Ask a radio station to sponsor a song writing 
contest, agreeing to cut a demonstration record for 

the winning song and to plug it on the air. If you 
can set this with a music publishing house, so much 
the better. Be sure to include movie art and copy 
on the cover of the music sheets. 

Three Street Ballys 
1. Walking. Dress two teenagers, a boy and a girl, 
in full dress, and send them through town with 
signs: We’re on our way to see “Teenage Mil- 
lionaire” with Jimmy Clanton. Now. Bijou 
Theatre. 

2. Riding. Use a teenager’s car for this stunt. Pos- 
sibly one of your own staff will have a “hot-rod” 
or an old jalopy, decorated in the latest teener 
style. If not, he will know where to find one. Send 
him and several other teenagers, in formal dress, 
through town with car bannered: We’re not Teen- 
age Millionaires. Jimmy Clanton is, though, 
and we’re going to see him in “Teenage Mil- 
lionaire”’ now at the Bijou Theatre. 

3. Riding High. Promote a Rolls-Royce and tour 
the city as in No, 2. 

Tie In Banks 
Set display with bank on promotion to encourage 
teenagers to start accounts. Decorate windows and 
inside areas with stills and posters showing Jimmy 
Clanton, the Teenage Millionaire. Copy should 
read: Teenage Millionaires Are Rare, But If You're 
A Teenager And You Want To Be A Millionaire 
(Or Even A Half-Millionaire) You Begin Building 
Your Bankroli Buck By Buck. For Every Savings 
Account That Is Started Here During The Showing 
Of “Teenage Millionaire’ At The Bijou Theatre 
You Will Receive, As Your First Dividend, A............ 
BE Oe se Banks should promote prizes ap- 
propriate for boys and girls, and you can offer 
records through your music promotion. Be sure 
your playdate is prominently featured with each 
display, as the starting and closing dates of the 
bank’s “offer’’. 

Popularity Poll 
Here is a good promo for your leading music 
station, the record companies and, of course, 
your playdate. The DJ plays all eight of the 
records from “Teenage Millionaire” and asks 
his listeners to write in, voting for their 
favorite. Results of the poll should be an- 
nounced to coincide with your opening, with 
cuest tickets going to 50 earliest postmarks. 



Teenage Millionaire Sparkling Film 
With Lots of Music, Loads of Fun! 

(General Advance) 

“Teenage Millionaire” opens........ 
gtether es: . Theatre, through United 
Artists release, and offers a bright, 
upbeat look at well behaved, well 
spoken and well dressed teenagers. 
It is a musical comedy with no so- 
cial message, no expose, no prob- 
lem—except what 18-year old Jim- 
my Clanton should do with his one 
million dollars! 

In the title role the nationally 
popular recording star sings six 

brand new songs, three of which he 

wrote himself, and fourteen other 

tunes are sung by Chubby Checker, 
Marv Johnson, Mary Ann Mobley 
(Miss America of 1959) and a half 
dozen of the most famous singers 
and groups in the teenage music 
world. The story revolves around 
Jimmy’s adventures, financial, ro- 
mantic and oh-so-vocal, when he 

inherits a cool million dollars and 
takes over the management of a 
radio station. Zasu Pitts, of the 
nervous hands, is on hand to worry 
about Jimmy, Rocky Graziano is 
there to protect him and 

beautiful Joan Tabor is on the 
scene to protect Rocky! ! More 
comedy is provided by Maurice 
“Doberman” Gosfield and Sid 
Gould—and cute, vivacious Diane 

Jergens is the girl Jimmy spends 
most of his time singing to. 

The whole fun-package is wrap- 
ped up in a unique color printing 

process called ‘“Musicolor” and 
filmed in wide-screen. Lawrence 
F. Doheny directed for Ludlow 
Productions, Inc. 

Musicolor 
“Teenage Millionaire,” 

the musical-comedy opening 
al thek.ssn.si Theatre, 

through United Artists re- 
lease, features, for the first 
time, a unique method of 
color printing within a wide- 
screen process. Called ‘‘Mu- 
sicolor” this tinting is used 
throughout the film to en- 
hance the various moods of 
music performed by Jimmy 
Clanton, Chubby Checker, 
Dion, Bill Black’s Combo 
and a host of top teenage 
music stars. Altogether there 
are 20 musical numbers 
in “Teenage Millionaire.” 

Laugh Getter 
Sid Gould, currently laughing it 

up in “Teenage Millionaire,” mu- 
sical comedy opening ........ at the 

Theatre through United Ar- 
tists release, is what show business 
calls a “comedian’s comedian.” 
He’s been a smash success in clubs 
and resorts, as well as on televi- 

sion, since 1929. During World War 
II Sid toured the South Pacific 
with Robert Alda in an immensely 
successful revue titled “Fur For 
Your Money,” endearing himself 
to countless servicemen and women. 
You’ve seen him often on the Jack 
Paar Show. 

TM-22 Mat 1A 

Singing sensation Jimmy Clan- 
ton stars. in the title role of 
“Teenage Millionaire” opening 
Ss caecaaey od at the ............ Theatre, 
through United Artists release. 
Comedy is in new Musicolor. 

Still TM-23 Mat 2B 

Teenage singing sensation Jimmy Clanton has the situation—and 

pretty Diane Jergens—well in hand in this scene from “Teenage 
Millionaire,’ opening .............. at the esc. sc. Theatre, through 
United Artists release. Maurice “Doberman” Gosfield and Rocky 
Graziano seem envious. The musical comedy was filmed in wide 
screen and new Musicolor. 

‘Teenage Millionaire's Youth 
Only Shook up from Dancing 

(Advance Production Story ) 

“Teenage Millionaire,” opening Berane Sete oy oe Theatre, 
through United Artists release, offers—at last—a film about 
teenagers who are not delinquents. In this bright, upbeat and 
amusing musical, the country’s top teenage stars appear, well 
behaved, well spoken and well dressed. All highly talented, 
they deport themselves strictly for 
fun and entertainment, with no 

greater problem of adjustment than 
getting used to owning one million 
dollars. That’s like a lotta loot, 
daddy-o. 

In the title role, 18-year old 

Jimmy Clanton displays an easy- 
going acting style calculated to 
charm movie fans the way his 
phenomenally successful “sweet- 
singing” has wooed and won record 
fans. Jimmy’s four albums and nine 
singles have already passed the 
four million sales mark. A com- 
poser (“Just A Dream”) as well as 

a vocalist, he wrote three of the six 
numbers he sings in “Teenage Mil- 
lionaire.” The remaining fourteen 
are sung by Chubby Checker, Mary 
Johnson, Mary Ann Mobley (Miss 
America of 1959) and a half-dozen 
of the most famous singers and 
groups in the teenage music field, 
including Jackie Wilson. 

As his aunt in the film, fluttery 
Zasu Pitts tries to keep the or- 
phaned teenage millionaire out of 
trouble. She hires Rocky Graziano 
as a sort of bodyguard-godfather, 
to keep tabs on him and Rocky in 
turn enlists the support of Maurice 
“Doberman” Gosfield and glamor- 
ous Joan Tabor, all of whom con- 
spire to keep Jimmy from_ be- 
coming romantically entangled with 
cute and vivacious Diane Jergens. 
Twenty sweet and swinging mu- 
sical interludes later, all filmed in 
a brand new screen process called 
“Musicolor,” boy finally gets girl. 

The youthful tempo of “Teen- 
age Millionaire” was paced by di- 
rector Lawrence F. Doheny, not 

long out of his own teens. In addi- 
tion to directing upwards of 250 
TV shows, young Doheny has al- 
ready won an award at the Cannes 
Film Festival for one of his out- 
standing short subjects and two 
more awards at the Edinburgh 
Festival. Altogether he has directed, 
written and produced more than 
60 film subjects. Howard Kreitsek 
produced the movie for Ludlow 
Productions. 

Sentimental 
Although he has many more ex- 

pensive guitars, Jimmy Clanton, 
popular singing and recording star 
who has the title role in “Teenage 
Millionaire,” opening. .......... at the 

tee Theatre, through United Ar- 
tists release, still cherishes the 
eight dollar instrument with which 
he began his career. 

Famous, Fluttery 
Zasu Pitts 
Returns to Movies 
The famous fluttery fingers, 

wringing hands, air of dismay, 
look of futility and flighty “Oh, 

dear . . .” have made Zasu Pitts 
one of the most readily recogniz- 
able comedy stars in show business. 
And yet this talented comedienne 
began her career over 40 years ago 
as a serious dramatic actress. Film 
buffs still speak enthusiastically of 
her performance in Erich Von Stro- 
heim’s classic, “Greed.” Now an 
established clown princess and a 
favorite of millions, Miss Pitts is 
appearing in the musical comedy 
“Teenage Millionaire,” as the ner- 
vous aunt of Jimmy Clanton, who, 

in the title role, has inherited a 
million dollars! “Teenage Mil- 
lionaire” opens .......... atithes.s.cc. 
Theatre through United Artists re- 
lease, featuring the country’s top 
teenage performers. 

Miss Pitts’ first theatrical ap- 
pearance was in a Mary Pickford 
film, “The Little Princess,” and a 
succession of serious roles in mo- 
vies followed, until Hal Roach sug- 
gested that she make comedy her 
forte. In the 1920s he teamed her 
with Thelma Todd and they made 
scores of successful comedies, after 
which she went on to develop the 
reputation of being a certain laugh- 
getter. Movie roles continued to 

pour in and her hands continued to 
flutter. Interspersed with this busy 
screen career, Miss Pitts found 
time for the legitimate theatre, 
and when television opened up a 
new challenge for the talented 
trooper she guested on many top 
shows before settling down to four 
funny years on “Oh, Susanna!” 
with Gale Storm. 
“Teenage Millionaire” marks 

Miss Pitts’ triumphant return to 
the big movie screen, and one 

which will provide a treat for TV 
fans who are not familiar with her 
whacky film characterizations. Al- 
though almost everyone else in the 
film sings, (Chubby Checker, Dion, 
Marv Johnson, star Jimmy Clan- 
ton of course, and many more) 
Miss Pitts does not. “Oh, dear...” 
she said nervously, “that would be 
funny.” 

PUBLICITY MATERIAL 

Jimmy Clanton Rocketed to 
Fame With ‘The Rockets’ 

In these days when rockets and space flights are headline 
news, top pop singer Jimmy Clanton recalls that rockets were 
responsible for his initial success in the teenage music field. 
Currently starring in “Teenage Millionaire,” opening 
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at the 
says his climb to stardom dates 
from his recording of “Just A 
Dream” at a time when that was 
all it was: just a dream. 

With a vocal group called “The 
Rockets” Jimmy journeyed from 
his native Baton Rouge, Louisiana 
to New Orleans, to cut his first 
record. So new to the business 
were the kids that they didn’t 
realize two numbers, not one, were 

necessary for the recording session. 
But Jimmy solved this by staying 
up all night to compose “Just A 
Dream” and its success was in- 
stantaneous, rocketing him past 
the one million sales mark in just 
a few months. A contract with Ace 
Records was followed by extensive 
tours of the leading arenas and 
theatres throughout the U. S. and 
Canada. It also resulted in Baton 
Rouge proclaiming a “Jimmy Clan- 
ton Day,” on which he was given 
the key to the city and appointed 
honorary colonel on the governor’s 
staff. 

Jimmy’s subsequent recordings 
of four albums and nine singles 
have soared well over the four mil- 
lion mark, to date, and he contin- 
ues to fly high. Fourteen of the 
songs he’s recorded are his own 
compositions, and of the six num- 

bers he sings in “Teenage Mil- 
lionaire,” three are also his own. 
Fourteen more tunes are performed, 

in this bright and bouncy musical 
comedy, by Chubby Checker, Marv 
Johnson, Bill Black’s Combo, Jack 
Larson, Dion and a half dozen 
of the most famous vocalists and 
groups in the teenage music field. 

Now, at 18, Jimmy is an “old 
pro” whose advice to other teen- 
agers who want to sing is: sing! 
When he first decided he wanted 
to be an entertainer, he says, his 
high school classmates razzed him 
and told him he’d never make it. 
“T felt foolish when they said who 
did I think I was? Well, I was Jim- 
my Clanton, and I had an eight 
dollar guitar, and I tried for that 
star anyway. And look,” the hand- 
some and personable youth grinned, 
“here I am on the rocket!” 

Composes, Too! 
Jimmy Clanton, star of “Teenage 

Millionaire,” opening ............ at the 
Theatre, through United Ar- 

tists release, is a composer as well 
as a top recording artist. He wrote 
fourteen of the many numbers he 
has recorded, and which have 

soared well over the 4,000,000 sales 
mark. In “Teenage Millionaire,” 
three of the six songs Jimmy sings 
are also his own. Altogether there 
are 20 musical numbers in this up- 
beat comedy about teenagers, per- 
formed by Chubby Checker, Dion, 
Bill Black’s Combo and a host of 
other popular artists. 

ea oe Theatre, through United Artists release, Jimmy 

Graziano, Fighter 
Turned Actor, Stars 
In New Picture 

Rocky Graziano spent 10 of his 
first 20 years in jails. A hoodlum, 
gang leader and thief, he was con- 
sidered the toughest kid on New 
York’s tough East Side and was 
headed along a road as rocky as 
his name. Even the army couldn’t 
straighten him out; he served 9 
months at Leavenworth for assault 
and absence without leave. “I’d 
probably have been in prison to- 
day, or in some gutter. if I hadn’t 
got wised up,” admits the man who 
finds himself instead not only a 
world famous personality, but an 
honest and valuable citizen. 

Rocco Barbella has come a long 
way. His one explanation for the 
highly satisfying turn his career 
in show business has taken is that 
somebody up there still likes him. 
Presently featured in “Teenage 
Millionaire,” the musical comedy 
opening ........ at then. e. Theatre, 
through United Artists, he regards 
those long months in the federal 
prison as the turning point in his 
life. Upon his release he decided to 
play it straight. He changed his 
name to Rocky Graziano and _ be- 
came a professional prize fighter. 
In 1947 he won the world’s middle- 
weight championship from Tony 
Zale. Five years later, married and 
the father of two lovely girls, he 
decided to quit the ring. 

When Rocky nervously accepted 
a part on Martha Raye’s TV show, 
other television offers immediately 
came his way. He soon appeared 
on “Playhouse 90,” “The Naked 
City,” and many others, and now 
has his own series, with Lee Bow- 

man, “Miami Undercover.” In 1957 
his best-selling autobiography 
“Somebody Up There Likes Me” 
was made into a successful movie 
starring Paul Newman. 

Today Rocky works closely with 
youth groups and boys’ clubs, earn- 
ing the respect and admiration of 
police and youth workers across 
the country. “They listen to him,” 
one official observed. “Rocky hits 
them hard, where they live. He 
talks their language and he knows 
what he’s talking about. When he 
tells them that the wild way is the 
losers’ way, they listen. Nobody 
wants to be a loser.” In “Teenage 
Millionaire” Rocky has the satis- 
faction of working with the coun- 
try’s top teenage performers, kids 
who are well behaved and well 
spoken. “Not every teenager is a 
juvenile delinquent, a loser,” he 
says. “This picture is about some 
of the winners.” 

TM-25 Mat 2A 

Diane Jergens and Jimmy Clanton, who stars in the title role as 

“Teenage Millionaire,” enjoy themselves at a dance party. Scene 
is from one of the 20 musical numbers in the comedy opening 
sai Pores an at the ............ Theatre, through United Artists release. 
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Diane Jergens Keeps Busy With 
Television, Movies, Clubs 

Busy, beauteous Diane Jergens 
is a girl who knows where she is 
going—and it’s usually to work. 
Still a youngster, Diane has been 
entertaining in supper clubs, mo- 
vies and television since the very 
day after graduating from Hol- 
lywood High School. Her latest 
“turn” is playing Jimmy Clanton’s 
girl-friend in the musical comedy 
“Teenage Millionaire,” which opens 
, NE at the Theatre, 
through United Artists release. 

As songwriter Jimmy McHugh’s 
protege, Diane began her career 
with a four year contract, singing 
with a group in San Francisco. 
From there she found work on the 
Robert Cummings and Ozzie and 
Harriett TV shows back in Holly- 
wood. After a year with these series 
Diane made her first motion pic- 
ture, “Friendly Persuasion,” with 
Gary Cooper and Tony Perkins. In 

‘Doberman’ 

Maurice “Doberman” Gos- 
field, featured in Jimmy 

Clanton’s first starring mo- 
vie, “Teenage Millionaire,” 
opening at the 
Theatre, through United Ar- 
tists release, won national 
fame by portraying Phil Sil- 
vers’ side-kick for four years 
on television. He appeared 
in all but seven of the 142 
hilarious episodes. 

Now On Big Screen 
Lovely Joan Tabor, who stars in 

“Teenage Millionaire,” opening 
Theatre, through 

United Artists release, has appear- 
ed on more than 60 television 
shows. She originally came to Hol- 
lywood for a two-week vacation, 
was spotted by Bob Hope (“I could 
see right away that she measured 
up to Hollywood’s standards,”) and 
now lives in Beverly Hills with 
three cats, a Yorkshire Terrier and 
several birds. Those measurements 
Mr. Hope noted are: 37-24-36. 

Awards Winner 
The young director of “Teenage 

Millionaire,” Lawrence F. Doheny, 
was even younger when one of his 
short film subjects won first prize 
at a Cannes Film Festival. Two 
others took awards at the Edin- 
burgh Festival, Dublin. Larry’s first 
full length motion picture, “Teen- 
age Millionaire,” stars Jimmy 
Clanton. The musical-comedy opens 

atthe reer Theatre, 
through United Artists release. 

the following two years the Min- 
neapolis born beauty appeared in 
a dozen feature films, including 
“Three Brave Men,” “Teenage 
Rebel,” “Desk Set,” “Sing, Boy, 
Sing” and “High School Confiden- 
tial.” Just before plunging back 
into television work, Diane was in 
“The FBI Story,” with James 
Stewart, and then national audi- 
ences began seeing her on every 
major network show, including 11 
episodes of “Matinee Theater,” 
“Dobie Gillis,” “Wagon Train” and 
“Counter Thrust” for which she 
traveled throughout the Orient film- 
ing the series. 

Diane is 5’°3” and weighs a con- 
stant 105 pounds. She has reddish- 
blond hair, black eyes and a neat 
34-22-34 figure. She’s single, and 
lives in Encino, California. 

Joan Tabor Good 
With A Left Hook 

Beautiful Joan Tabor, who plays 
ex-middleweight champ Rocky 
Graziano’s girl-friend in “Teenage 
Millionaire,” opening at the 
Meee ae Theatre, through United 
Artists release, is an ex-boxing 
champion also. 

“Dad wanted a boy,” she ex- 
plains, “and he trained me to be 
proficient in all sports. I could play 
better football, basketball and base- 
ball than any boy on the block, and 
I could knock any block off, in the 
ring. But when I got to be about 
fifteen I began to realize that I 
wasn’t going to be asked to many 
parties that way.” 

Even Joan’s determined father 
had to admit, as she began growing 
up, that Joan was much too beauti- 
ful to be a tomboy, and after high 
school she finished a _ finishing 
school course and became a model. 
TV work followed, and then on a 
two week vacation to California 
Bob Hope spotted her as one of 
Hollywood’s “Deb Stars of the 
Year” and convinced the talented 
girl to remain on the coast. Today, 
some 60 major television shows 

later, Joan is well established as 

one of the brightest and loveliest 
assets the film colony possesses. 

As for her own assets, the green- 
eyed, auburn haired glamazon is 
5°7” tall, weighs in at 124 pounds, 
wears purple swim-suits (and very 
well, too) and measures 37-24-36. 
“And J got matched with Tony 
Zale,” sighs Rocky Graziano. 
“That’s show biz? ?” 

LES 

Still TM-20 Mat 1B 

Teenage singing sensation Jim- 

my Clanton makes his acting 

debut with pretty Diane Jergens 

in “Teenage Millionaire,” open- 

at the Theatre, 

through United Artists release. 

ANS Go. AUN soak ve 

In new Musicolor, the musical- 

comedy features 20 musical 

numbers performed by record- 

ing favorites Chubby Checker, 

Dion, Bill Black’s Combo, Marv 

Johnson, Jack Larson, Jackie 

Wilson and others. 

Some Diploma 
Cute, vivacious Diane Jergens, 

who plays Jimmy Clanton’s girl- 
friend in “Teenage Millionaire,” 
opening at the Theatre, 
through United Artists release, be- 
gan her career singing in San Fran- 
cisco supper clubs the very day 
after finishing Hollywood High. 
For four years she was under con- 
tract to song-writer Jimmy McHugh. 
Her first movie was “Friendly Per- 
suasion” with Gary Cooper and 
Anthony Perkins, and since then 
she has appeared constantly in 
films and on TY. 

In The Know 
Ex-champ Rocky Graziano, 

who portrays Jimmy Clan- 
ton’s bodyguard in “Teen- 
age Millionaire,” opening .... 
at the Theatre, through 
United Artists, spends much 
of his time talking to youth 
groups and boys’ clubs. A 
former juvenile delinquent 
and a loser, Rocky knows 
what he’s talking about when 
he tells the kids that hood- 
lums are never winners. 

Official Billing 
Ludlow Productions, Inc. 15% 

presents 

TEENAGE MILLIONAIRE 1007 
starring 

JIMMY CLANTON 100% 
with 

Rocky Graziano 15% 
Zasu Pitts 15% 

Diane Jergens 1376 
Joan Tabor 15% 

Sid Gould (Size 0 
Maurice “Doberman” Gosfield — optional) sing 

Special Musicolor (R) Songs 

by 
Jackie Wilson 

Chubby Checker 
Dion u : (Size 

Bill Black’s Combo optional) 
Mary Johnson 

Vicki Spencer 
Jack Larson 

Written by H. B. Cross 25%; Produced by Howard B. Kreitsek 25% 
Directed by Lawrence F. Doheny 25%; Released thru United Artists 15% 
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The Story (Not For Publication) 

When Bobby Chalmers (Jimmy Clanton) inherits his late parents’ 
wealth, the papers dub him the “Teenage Millionaire.” This tag, 
plus the accompanying notoriety, prompts his prim Aunt Theodora 
(Zasu Pitts) to hire ex-boxer Rocky (Rocky Graziano) to keep the 
boy out of trouble. Rocky’s principal concern, however, is his glamazon 
girl friend Adrienne (Joan Tabor). 

Bobby’s big hobby is music. He has a large record collection and 
he also sings, plays the guitar and composes songs. Aunt Theo gives 
him the job of selecting the records played on a radio station which 
he owns. There he meets Bambi (Diane Jergens) and they im- 

mediately “dig” each other, but Rocky tries to discourage the romance 
because Aunt Theo feels that Desidieria (Eileen O'Neil) is the right 
girl for him. One day, heavily disguised, Bobby cuts a demonstration 
record of one of his own songs, “Green Light.” When talent scout 
Sheldon Vale (Sid Gould) hears it he is greatly impressed, as is 
Bambi, but no one can find out who the vocalist really is. 

At a dance Bambi plays “Green Light,” which she has taken from 
the station’s record file, and it is a solid hit. Days later she con- 
fronts Bobby with her knowledge that he is the vocalist, but he 
asks her to keep it a secret to appease his aunt. She calls him a 
spoiled brat with a bodyguard, and runs away crying. When Bobby 
subsequently announces that he has been drafted, Aunt Theo tosses 
him a big going away party, at which he and Bambi are reconciled. 
They know that he will be 21 when he comes out of the army, and 
his own boss. 

(Running Time: 84 Minutes) 

The Cast 
Bobby Chalmers Jimmy Clanton 
ne eet nh ii nee nnrtives Rocky Graziano 
Cn tee OC Ona. ee ce Se ee Ace aren reer eta Zasu Pitts 
Bambitietnets.ceaeencca Diane Jergens 
Adrien i eke eee aie ee rer oee oo coxa SOS Bult Sam naan mere Joan Tabor 
Shaldan@WValetc. seceele! tte). 6 2 SON eens eer eee Sid Gould 
Erniguote co eee tee ere, a ean Maurice “Doberman” Gosfield 
DS ich i ert ca eee erate ta ek arene Se en nee? Eileen O'Neil 

Production Staff 
PrOoduCed ED Vite tote cert catierc ai nemeoceens: Howard B. Kreitsek 
Directedibyjhesmins 0c ere clear net catncdtha.srn Lawrence F. Doheny 
Wii ERTIMD Vereen aero eee ee neha cea A Rare nul H. B. Cross 
Director of Photography . ..Gordon Avil, A.S.C. 
RilmmECttoriiet nee entice el ch eit aieen as Jack Ruggiero 

Special Musicolor—Director of Photography ................. Arthur J. Ornitz 
A Ludlow Productions, Inc., Presentation Released thru United Artists 
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